



	




Appendix





Worksheet 1- Exploring community level data collection sources for alcohol-related motor vehicle fatalities and injuries for individuals aged 12-25. Indicator- Alcohol related crashes


Since not all 12-25 year olds are involved in alcohol use patterns that lead to crashes, efforts need to target those who are involved. This worksheet assists in determining data sources a coalition can use to identify more specific details.

	
Who are the 12-25 year olds in your community involved in the crashes?
	
Sources of data- 

__ Law Enforcement  

__ Hospital staff/ EMS

__ DOT website

__ Other (specify)




	                                              Who can obtain the info?

	
When do these crashes occur?




How frequently do these crashes occur?

 
	
Sources of data- 

__ Law Enforcement  

__ Hospital staff/ EMS

__ DOT website

__ Other (specify)

	                                              Who can obtain the info?

	
Where do these crashes occur?
	
Sources of data- 

__ Law Enforcement  

__ Hospital staff/ EMS

__ DOT website

__ Other (specify)
	                                              Who can obtain the info?



Worksheet 1- Exploring community level data collection sources: Underage drinking among 12-20 year olds. 
Indicator- Underage Drinking

Since not all 12-20 year olds use alcohol, efforts need to target those who are involved. This worksheet assists in determining data sources a coalition can use to identify more specific details.

	
Who are the 12-20 year olds in your community who participate in under-age drinking?
	
Sources of data- 

 __ Existing Survey Data    

 __ Focus Groups

 __ Interviews                   

 __ Other (specify)

	                                              Who can obtain the info?

	
When does the drinking occur (day of week, time of day, celebratory, etc.)?




How frequently are the 12-20 year olds consuming alcohol?





	
Sources of data- 

 __ Law Enforcement           

 __ Court records

 __ Existing Survey Data    

 __ Focus Groups

 __ Interviews                     

 __ Other (specify)

	                                              Who can obtain the info?

	
Where does the drinking occur?
	
Sources of data- 

__ Law Enforcement          

__ Court records

__ Existing Survey Data    

__ Focus Groups

__ Interviews                     

__ Other (specify)

	                                              Who can obtain the info?



Worksheet 1- Young adult binge drinking among 18-25 year olds: Exploring community level data collection sources. Indicator- Binge Drinking


Since not all 18-25 year olds participate in binge drinking, efforts need to target those who are involved. This worksheet assists in determining data sources a coalition can use to identify more specific details.

	
Who are the 18-25 year olds in your community who participate in binge drinking?
	
Sources of data- 

 __ Existing Survey Data    

 __ Focus Groups

 __ Interviews                   

 __ Other (specify)

	                                              Who can obtain the info?

	
When does the binge drinking occur (day of week, time of day, celebratory, etc.)?




How frequently are the 18-25 year olds binge drinking?


	
Sources of data- 

 __ Law Enforcement           

 __ Court records

 __ Existing Survey Data    

 __ Focus Groups

 __ Interviews                     

 __ Other (specify)


	                                              Who can obtain the info?

	
Where does the binge drinking occur?
	
Sources of data- 

__ Law Enforcement          

__ Court records

__ Existing Survey Data    

__ Focus Groups

__ Interviews                     

__ Other (specify)

	                                              Who can obtain the info?



Worksheet 2: Environmental Scan - Assessing Access 

Directions: Do a tour of your community to answer the following questions. As a general rule, if you have less than 10 bars, visit them all. If your community is large, you might conduct a sampling of 10-20 bars and provide a justification for your choices. When completing this scan, for the questions that require a Yes/No response, please circle the appropriate answer.  For the open-ended questions, please provide detailed information.

The first questions address how alcohol is sold. If the community does not have one of the sources mentioned, write “N/A” (not applicable) for Question 1 and skip to #15.  

	
	Bars
	
Restaurants
	Liquor Stores
	Convenience Stores
	Grocery Stores

	1. Is alcohol sold in these outlets in your community?
	Yes
No
	Yes       No
	Yes       No
	Yes       No
	Yes       No

	2. How many of these alcohol outlets are there in your community?
	
	
	
	
	

	3. Are there restrictions on the days and/or hours they can sell alcohol/be open?
	Yes       No
	Yes       No
	Yes       No
	Yes       No
	Yes       No

	3a. Describe these restrictions.

	

	4.  In general, what days and hours are these outlets open?
	
	
	
	
	

	5. Are there restrictions on where they can be (e.g., proximity to schools)? 
	Yes       No
	Yes       No
	Yes       No
	Yes       No
	Yes       No

	5a. Describe these restrictions. 

	

	6. Are there restrictions on how many outlets can be in your community?
	Yes       No
	Yes       No
	Yes       No
	Yes       No
	Yes       No

	6a. Describe these restrictions.

	

	7. Do they sell alco-pops (e.g. Mike’s Hard Lemonade, Bacardi Breezers, etc.)? 
	Yes       No
	Yes       No
	Yes      No
	Yes       No
	Yes       No

	8. Do they sell single unit sales (e.g., single cans of beer)?
	Yes       No
	Yes       No
	Yes      No
	Yes       No
	Yes       No

	9. Do they have happy hours with discounted drinks?
	Yes       No
	Yes       No
	---
	---
	---

	10. Do they have “all you can drink” specials?
	Yes       No
	Yes       No
	---
	---
	---

	11. Do they have “two for one” drink specials?
	Yes       No
	Yes       No
	---
	---
	---

	12. Do they promote large serving sizes and/or pitchers?
	Yes       No
	Yes       No
	---
	---
	---

	13. Do they have “Must Be 21 to Purchase Alcohol,” “No Sales to Minors,” and/or “We ID” signs?
	
Yes       No
	
Yes       No
	
Yes       No
	
Yes       No
	
Yes       No

	14. Are alcohol products placed in an area that is near an entrance (which can encourage easy access to youth/shoplifting especially in convenience stores)?

	
Yes       No
	
Yes       No
	
Yes       No
	
Yes       No
	
Yes       No
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15. Where else (e.g., concert venues, festivals, sporting events, other community events) is alcohol 
sold in your community?  What kind of alcohol is sold at these places (tap beer, Mike’s Hard Lemonade, Wine, etc)?






16. Where are alcohol outlets and bars located (e.g., near schools, parks) in your community?






17. Is alcohol use permitted in public places in your community? (e.g., parks, concerts, sporting 
      events, parking lots)  Please describe. 






18. Are people permitted to bring their own alcohol to community events? Please describe. 







19. Do local bars (or the alcohol industry) sponsor community events? If yes, please describe. 





20. Are beer kegs registered and tracked in your community?


Availability: Questions 1-8, 15, 16                                                   
Social Availability: 15, 17-18 
Pricing: Questions 9-12
Community Norms:  Questions 15, 17-18  
Promotion: Questions 13-14, 19
Enforcement: Question 20
Perceived Risk: No Questions 
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Worksheet 3: On-Premise Pricing Assessment Tool

Instructions: Select 2-4 of the more popular bars or restaurants where adults and/or young adults (21-25 years of age) in your community consume alcohol on-premise. Each establishment must be visited twice—once during the week (Monday-Thursday) and once during the weekend (Friday or Saturday). Visits should occur during evening hours (after 5:00 pm) when price and promotional discounts are more likely to occur. The person collecting the data can visit the establishments alone or with one or more other people. 

	
Circle the appropriate answer
	Establishment 1: (name and location)

	Establishment 2: (name and location)


	 Does the establishment: 
	Observation 1:
(date M, T, W,             Thur/ time)

	Observation 2:
(date Fri or Sat/time)

	Observation 1:
(date M, T, W, Thur/time)

	Observation 2:
(date Fri or Sat/time)


	Happy hour with discounted drinks?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	“All you can drink” specials?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	“Two for one” drink specials?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	A daily drink special/s that was available until closing time? 
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Specials on larger quantity drinks (20 oz beer) but not smaller quantity drinks (12 oz beer)?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Specials for certain groups (ladies night, college night, etc.)?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Have promotional signage on the outside of the building advertising sale or discounted drink prices?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Please note the price of alcohol.


	

	


	
Circle the appropriate answer
	Establishment 3: (name and location)

	Establishment 4: (name and location)


	 Does the establishment: 
	Observation 1:
(date M, T, W,             Thur/ time)

	Observation 2:
(date Fri or Sat/time)

	Observation 1:
(date M, T, W, Thur/time)

	Observation 2:
(date Fri or Sat/time)


	Happy hour with discounted drinks?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	“All you can drink” specials?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	“Two for one” drink specials?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Daily drink special/s that was available until closing time? 
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Specials on larger quantity drinks (20 oz beer) but not smaller quantity drinks (12 oz beer)?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Specials for certain groups (ladies night, college night, etc.)?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Have promotional signage on the outside of the building advertising sale or discounted drink prices?
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown
	Yes   No   Unknown

	Please note the prices of alcohol.



	
	


Worksheet 4: Off-Premise Pricing Assessment Tool

Instructions: Select 2-4 of the more alcohol establishments (e.g., gas stations, liquor stores, grocery stores) where adults and/or young adults (21-25 years of age) in your community purchase alcohol for off-premise consumption. Each establishment needs to be visited only once and the visit can occur at any time during normal business hours on any day of the week.  

	
	Establishment 1:
(name, location and date)


	Establishment 2:
(name, location and date)



	1. Was beer on sale?
	Yes   No   Unknown
	Yes   No   Unknown

	2. Was wine on sale?
	Yes   No   Unknown
	Yes   No   Unknown

	3. Was hard liquor on sale?
	Yes   No   Unknown
	Yes   No   Unknown

	4. Were there any instances where larger quantities (18 or 24 packs of beer) were on sale but not smaller quantities (6 or 12 pack) of the same product?
	Yes   No   Unknown
	Yes   No   Unknown

	5. Could you buy a bottle of wine for under $5.00?
	Yes   No   Unknown
	Yes   No   Unknown

	6. Could you buy an 18-pack of beer for under $10.00?
	Yes   No   Unknown
	Yes   No   Unknown

	7. Was there promotional signage on the outside of the building advertising sale prices?
	Yes   No   Unknown
	Yes   No   Unknown

	8. Notes on the price of alcohol.



	
	

	
	Establishment 3:
(name, location and date)

	Establishment 4:
(name, location and date)


	1. Was beer on sale?
	Yes   No   Unknown
	Yes   No   Unknown

	2. Was wine on sale?
	Yes   No   Unknown
	Yes   No   Unknown

	3. Was hard liquor on sale?
	Yes   No   Unknown
	Yes   No   Unknown

	4. Were there any instances where larger quantities (18 or 24 packs of beer) were on sale but not smaller quantities (6 or 12 pack) of the same product?
	Yes   No   Unknown
	Yes   No   Unknown

	5. Could you buy a bottle of wine for under $5.00?
	Yes   No   Unknown
	Yes   No   Unknown

	6. Could you buy an 18-pack of beer for under $10.00?
	Yes   No   Unknown
	Yes   No   Unknown

	7. Was there promotional signage on the outside of the building advertising sale prices?
	Yes   No   Unknown
	Yes   No   Unknown

	8. Notes on the price of alcohol.



	
	




Worksheet 5: Environmental Scan- Bar Assessment

Directions: Do a tour of your community to answer the following questions. As a general rule, if you have less than 10 bars, visit them all. If your community is large, you might only look at a sampling of 10-20 bars and provide a justification for your choices. 
  
Number of Bars Visited___________ Number of Bars in Community___________________

RETAIL AVAILABILITY: This section addresses how alcohol is bought and sold at bars in your community.

	
	Bar #1
	Bar #2
	Bar #3
	Bar #4
	Bar #5

	
1. What is the name of the bar?

	
	
	
	
	

	
2. What is the bar’s address?



	
	
	
	
	

	
3. How many days a week is the bar open?
	
	
	
	
	

	
4. How many hours a day is the bar open?
	
	
	
	
	

	
5. What type of alcohol does the bar sell? 
    [CIRCLE ALL THAT APPLY]

	
a. Beer
b. Wine
c. Coolers
d. Liquor
	
a. Beer
b. Wine
c. Coolers
d. Liquor
	
a. Beer
b. Wine
c. Coolers
d. Liquor
	
a. Beer
b. Wine
c. Coolers
d. Liquor
	
a. Beer
b. Wine
c. Coolers
d. Liquor

	
6. Does the bar sell single units of alcohol               
    (e.g., a can of beer, glass of wine, etc.)?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	
7. Does the bar sell alco-pops? (e.g. Mike’s 
    Hard Lemonade, Bacardi Breezers, etc.)
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
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Worksheet 5: Environmental Scan- Bar Assessment (continued)

PRICE: The next several questions are related to the price of alcohol.  For the questions that require a Yes/No response, please circle the appropriate answer. 

	
	Bar #1
	Bar #2
	Bar #3
	Bar #4
	Bar #5

	1. Are happy hours with discounted drinks offered at this bar?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	2. Do prices increase to their normal level after happy hour is over?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	3. Are “all you can drink” specials offered at this bar?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	4. Are “two for one” drink specials offered at this bar?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	5. Does the bar promote larger serving sizes and/or pitchers?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No



PROMOTION: The next several questions address advertising at each bar.  For the questions that require a Yes/No response, circle the appropriate answer.

	
	Bar #1
	Bar #2
	Bar #3
	Bar #4
	Bar #5

	1. Is alcohol advertising visible from the outside of the store  (e.g., neon 
    signs)?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	2. Is there alcohol advertising on the inside of the store?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	3. Does the bar offer free alcohol-related merchandise promotional gifts?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	4. Are there “no sales to minors” signs posted?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No

	5. How does this bar typically advertise?

	
	
	
	
	

	6. Does this bar sponsor community events?
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
	
Yes     No
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Worksheet 6: Collecting Contributing Factor Data 


Complete the form(s) for the Intervening Variables that appear to be most prominent in your community. Then, develop a plan for gathering data related to the contributing factors for that Variable using these worksheets.


Intervening
Variable

	Contributing Factors
	How will we measure? Source of data?
	Person Responsible?



	
	1. ID Issues


2. Compliance to Regulations and Ordinances


3. Density


4. Employees



5. Product Placement



6. Product Characteristics



7. Youth and adults report perception of easy availability
	
	



























Retail Availability
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Complete the form(s) for the Intervening Variables that appear to be most prominent in your community. Then, develop a plan for gathering data related to the contributing factors for that Variable using these worksheets.


	1. Provision of alcohol to minors

2.  Availability of unsupervised and other drinking locations

3.  Community Celebrations

4.  Lack of awareness among adults     that there are consequences for providing alcohol to minors

5. Lack of parental monitoring of alcohol supply in the home

6.   Workplace promotion

7.  Parents providing a   location/allowing underage persons to drink
	
	


Intervening
Variable

	Contributing Factors
	How will we measure? Source of data?
	Person Responsible?



	

Social Availability
























Worksheet 6: Collecting Contributing Factor Data 


Complete the form(s) for the Intervening Variables that appear to be most prominent in your community. Then, develop a plan for gathering data related to the contributing factors for that Variable using these worksheets.


Intervening
Variable

	Contributing Factors
	How will we measure? Source of data?
	Person Responsible?



	

	1. Resources




2. Law Enforcement practice




3. Judicial Practice




4. Lack of Parental Enforcement
	
	





Enforcement





















Worksheet 6: Collecting Contributing Factor Data 


Complete the form(s) for the Intervening Variables that appear to be most prominent in your community. Then, develop a plan for gathering data related to the contributing factors for that Variable using these worksheets.


Intervening
Variable

	Contributing Factors
	How will we measure? Source of data?
	Person Responsible?



	

	1. Family Acceptance


2. Multigenerational Use


3. Considered Right of Passage


4. Youth Perception



5. Culturally Acceptable



6. Available in homes
	
	





Social/Community
Norms





















Worksheet 6: Collecting Contributing Factor Data 


Complete the form(s) for the Intervening Variables that appear to be most prominent in your community. Then, develop a plan for gathering data related to the contributing factors for that Variable using these worksheets.


Intervening
Variable

	Contributing Factors
	How will we measure? Source of data?
	Person Responsible?



	

	1. Drink Pricing











2. Container Pricing
	
	


Pricing
























Worksheet 6: Collecting Contributing Factor Data 


Complete the form(s) for the Intervening Variables that appear to be most prominent in your community. Then, develop a plan for gathering data related to the contributing factors for that Variable using these worksheets.


Intervening
Variable

	Contributing Factors
	How will we measure? Source of data?
	Person Responsible?



	

	1. National Promotion










2. Local Promotion
	
	



Promotion
























Worksheet 6: Collecting Contributing Factor Data 


Complete the form(s) for the Intervening Variables that appear to be most prominent in your community. Then, develop a plan for gathering data related to the contributing factors for that Variable using these worksheets.


Intervening
Variable

	Contributing Factors
	How will we measure? Source of data?
	Person Responsible?



	1. Low perception of getting arrested




2. Low perception of consequences




3. Lack of parental enforcement of consequences




4. Low perceived risk of alcohol use
	
	



Low Perceived Risk

























Worksheet 7: Ranking and Scoring Intervening Variables
	Intervening Variables
	Score
	Rank

	Retail Availability
	
	

	Social Availability
	
	

	Law Enforcement and Adjudication
	
	

	Social/Community Norms
	
	

	Pricing
	
	

	Promotion
	
	

	Low Perceived Risk
	
	








Intervening Variable Ranking Scale
	No Impact                                                                                                                                   Major Impact

	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10





10

